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Impoverished vs. Affluent Societies — Approaches to Consuming the Spiritual

INTRODUCTION: Most people today are born, grow, learn, work, and live in a world
shaped by consumer culture, and this inevitably affects their search for religious and
spiritual meaning in life. The search for meaning is becoming more prominent, and
consumers along with marketers and spiritual leaders interact to facilitate it. A
comparison between impoverished and affluent societies with respect to spiritual
consumption in subsistence markets among poor people who live at the base of the
pyramid.

EXPECTED CONTRIBUTION: A survey based empirical study revealing differences
between the impoverished and affluent societies with respect to their spiritual
consumption.
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